
Summary of the flipcharts containing the top 3 priority ideas from each table 
along with the number of green dots exercise (each person placed a green dot 
among their favorite 5 ideas). 

Original Summary Ideas from Flipcharts Original Dot 
Counts Theme 

Make ‘this event’ an annual conference to build and increase 
awareness 22 Internal 

Communications 

Build relationships with medical community 20 Medical 

Engage green industry experts to create nature experiences 
for learners of all ages 20 Community 

Outreach/Extension 

Conduct research and provide facts to green industry 
businesses on benefits of plants and greenspaces so industry 
can provide marketing campaigns to educate and reach their 
consumers; add a health and well-being benefits to a tag, 
similar to the care tag used for plants 

17 Industry  

Texas (or nationwide) slogan and campaign to promote 
nature & horticulture connection to good mental health; 
include QR codes to provide more information 

15 
Social 

Media/Coordinated 
Campaigns 

Partner with AgriLife Extension county staff and master 
gardener volunteers to provide professional development 
and programs to community businesses to create/promote 
worksite wellness and management of mental health 

12 Community 
Outreach/Extension 

Create a university wide institute for health and healing 
through plants and nature 12 University Institute 

Collaboration with education department for pre-service 
teacher training courses to support garden-based learning; 
this can continue as professional development; remove fear 
of gardening 

11 Education 



Create a university wide institute for health and nature 11 University Institute 

Develop programs that help overcome barriers to accessing 
plants and nature 11 Community 

Outreach  

Put plants in offices and common areas around campus in a 
way that makes people notice and ask why; signage in 
common areas, educate faculty and staff, model for other 
businesses, social media contest of office plants, adopt a 
plant program 

11 Community 
Outreach  

Marketing/communication campaign; ID celebrity champion, 
create consistent message (i.e., canva, social media, radio) 
to be shared among this group for outreach 

8 
Social 

Media/Coordinated 
Campaigns 

Lobby for change in statewide curriculum for horticulture in 
health classes 6 Education  

Use hospitals as plant showrooms and make chemo rooms a 
‘plant paradise’ 3 Medical 

Develop and launch a core course that includes the 
interaction between people and nature, consumption and 
medical benefits of horticulture 

3 Education 

Coordinated social media campaign 3 
Social 

Media/Coordinated 
Campaigns 

Have plant/health themed tailgate parties 3 Community 
Outreach  

Branded social media account 1 
Social 

Media/Coordinated 
Campaigns 



Create a national social campaign of plant 
ambassadors/influencers 1 

Social 
Media/Coordinated 

Campaigns 

Social media campaign to promote importance of 
greenspace at schools 0 

Social 
Media/Coordinated 

Campaigns 

Integrate mental health and mindfulness research with 
existing extension outreach programs in horticulture or 
gardening topics; use in schools, parks, public gardens, 
outdoor spaces, etc. 

0 Community 
Outreach/Extension 

 
 


